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French jeweler Cartier, a division of Richemont North America, is suing LVMH-owned jeweler T iffany & Co. over the
misappropriation of trade secrets.

Cartier is alleging that the U.S. jeweler hired away an assistant manager and encouraged her to share confidential
details about the former's high jewelry division. The complaint was filed in the Supreme Court of the State of New
York on Feb. 28.

Luxury legal battle
Cartier's lawsuit names both Tiffany & Co. and former employee Megan Marino as defendants. The plaintiff is
requesting Tiffany return and refrain from using any confidential information or trade secrets, as well as
unspecified damages.

The suit lays out a timeline dating to November 2021, when Ms. Marino, then assistant manager for merchandising,
jewelry at Cartier, was approached by Katie Liappas, vice president, North America merchandising at T iffany, with a
potential job opportunity.
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The Alaxoa necklace in a recent Cartier campaign. Image credit: Cartier

While Ms. Marino had worked at Cartier since 2013, she had no significant experience with the maison's high
jewelry department. Nonetheless, she accepted a job offer for a high jewelry manager role, joining Tiffany in
January 2022.

Although Ms. Marino was not bound by a non-compete agreement, she had previously signed non-disclosure and
non-solicitation agreements at Cartier. The lawsuit alleges that she did not reveal to her former employer that she
was departing to join Tiffany, giving the impression she would be working in a different industry.

Cartier claims that prior to her notice period, Ms. Marino accessed information about the brand's high jewelry
strategy and sales and sent it to her personal email. She then allegedly referenced and used this confidential
information once employed at T iffany, in addition to soliciting current Cartier employees for more details.

Once Cartier learned Ms. Marino had joined its competitor through a LinkedIn update, the brand began investigating
her activities prior to her departure and uncovered the emailed confidential information.

On Feb. 5, Cartier sent Ms. Marino a cease-and-desist letter and informed Tiffany's legal department that it was
requesting its former employee identify and destroy all confidential information.

After some back and forth between Ms. Marino, T iffany's in-house counsel and Cartier, T iffany relieved the junior
manager of her role on Feb. 11. Cartier argues, however, that no other T iffany employees have been disciplined as a
result.

The lawsuit also claims at least one other former Cartier employee "misappropriated highly confidential, proprietary
and trade secret information" before joining Tiffany and shared that information in at least one business
presentation in early 2022.

A necklace from The Blue Book 2021 high jewelry collection. Image credit: T iffany & Co.

"Defendant T iffany dishonestly, unfairly, and improperly obtained Cartier's confidential business information
through Cartier's former employees, including Defendant Marino, for the express purpose of unfairly competing
with Cartier and interfering with Cartier's customer relationships," the suit reads. "In doing so, T iffany has caused
Plaintiff to suffer irreparable injury in addition to monetary damages which cannot be reasonably ascertained."

Trade secrets are one of the big four recognized forms of intellectual property.

Yet many fashion and luxury goods companies neglect this protection, perceiving that trade secret law only applies
to companies involved in technology-driven businesses. Trade secret protection can be invaluable to many
companies, including fashion and luxury goods companies (see story).

The lawsuit also comes just a year after Richemont rival LVMH completed its takeover of the U.S. jeweler.

Since the acquisition, T iffany has increasingly emphasized romance in its marketing campaigns in a bid to reach
new generations of affluents an approach reminiscent of Cartier's own love-centric campaigns (see story).
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