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French luxury conglomerate Kering is highlighting its gender equality efforts on International Women's Day.

Since its 2008 inception, the Kering Foundation has combated violence against women with support programs for
survivors and youth engagement programs, among other efforts. Kering-owned houses Gucci and Pomellato are
also marking IWD 2022.

Uplifting women
Both Kering and the Kering Foundation took to social media on March 8 to specifically draw attention to the
challenges facing women in Ukraine.

According to the UN Refugee Agency (UNCHR), more than 1.5 million refugees have left Ukraine since the start of
Russia's invasion. The vast majority are women and children and remain at risk of violence.

Kering and its  Houses have pledged significant donations to key organizations, including the
UNHCR.@Refugees : "Refugee women's rights are human rights".#IWD2022

Kering (@KeringGroup) March 8, 2022

Kering is supporting Ukrainian refugees as part of its  IWD initiatives

The group also reiterated that it and its houses have made "significant donations to key organizations" amid the war
in Ukraine, including the UNCHR.

Additionally, Italian fashion label Gucci and its Chime for Change gender equality initiative have released a capsule
collection for IWD.

Created in collaboration with Italian artist MP, the "Generation Equality" capsule includes a T -shirt and baseball cap.
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It is  now available in select stores in several markets including Brazil, China, Mexico, Japan, Korea, the U.K. and U.S.
as well as online in Europe, China, Korea, Japan and the U.S.

"We really can be Generation Equality,"  says activist and artist @mileycyrus, who is featured in
this #IWD2022 in pieces from the House's new capsule collection inspired by @un_women's
#GenerationEquality initiative and designed in collaboration with @MP5_.
pic.twitter.com/KusiPMMw9T

Gucci Equilibrium (@ggequilibrium) March 8, 2022

Gucci ambassador Miley Cyrus wears the Generation Equality capsule collection

The capsule will directly support diverse feminist organizations, many of which are led by people who have been
historically marginalized, including minorities, disabled women, transgender and gender non-conforming women.

This is part of Gucci's five-year commitment to UN Women's Generation Equality Action Coalitions, which
emphasizes intersectional, community-led activism.

"As Gucci begins its second century, our commitment to a world that is more equal and inclusive is growing even
stronger," said Marco Bizzarri, president/CEO of Gucci, in a statement.

"We at Gucci proudly embrace the values and the action plans brought forward by Generation Equality' to accelerate
progress for gender equality," he said. "With our campaign Chime for Change,' we stand together to support the next
generation fighting for freedom, equality and respect."

Gucci has also launched a new podcast series under the Generation Equality banner, with episodes addressing
gender equality and inclusive gender justice. The brand will also host a virtual forum in Tokyo on March 18, with a
discussion dedicated to a gender-equal future.

For IWD 2022, Italian jeweler Pomellato also unveiled the fifth chapter of its  annual Pomellato for Women
campaign, led by American actor Jane Fonda. This year's cast also includes Rebel Wilson, Michaela Ja Rodriguez,
Samara Weaving and Aisha Tyler.

The Pomellato for Women 2022 campaign

"The messaging women normally receive is that we need to be more, better, different," said Sabina Belli, CEO of
Pomellato, in a statement. "This year, Pomellato wants womenkind to hear and remember that we are enough we
are more than enough."

In addition to a donation to UNHCR, Pomellato is also leading a fundraising campaign benefitting UN Women to
protect and empower women and girls in Ukraine.

Several luxury groups and brands, including Kering-rival LVMH and Italy's Valentino, have pledged contributions to
UNHCR amid the war in Ukraine (see story).
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