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Italian fashion label Valentino has reported a sales increase for the year 2021, compared to both 2020 and 2019.

Valentino recorded a 41 percent sales increase from 2020 and a 3 percent increase compared to 2019 at current
exchange rates. In the 12 month period that ended on December 31, 2021, preliminary revenues totaled 1.2 billion
euros, or $1.4 billion at the current exchange rate.

Maison growth 
The house's growth in the fourth quarter of 2021 increased by 11 percent at constant exchange rates, compared to the
same period in 2019.

The fourth quarter of 2021 also saw a 29 percent surge in retail, influenced by a strong full-price growth that reflected
the company's repositioning strategy.

December 2021 was the best performing month in Valentino's history.

Accessories carried the house, accounting for 66 percent of sales. Ready-to-wear accounted for 32 percent of sales
and the remaining 2 percent relied on other categories.

Europe, North America and the Middle East saw sales increases, experiencing the highest growth rates in 2021
compared with 2020.

Ecommerce also experienced a notable growth with a double-digit increase compared to 2020 and triple-digit climb
compared to 2019.

Valentino's beauty and fragrance business also saw an immense 97 percent increase in 2021 versus 2020, doubling
full-year projections.
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New generation packing. Image courtesy of Valentino

In January, Valentino created two separate units dedicated to its finance and operations in a restructuring.

Valentino has separated its business and control divisions, creating two new C-suite roles reporting directly to CEO
Jacopo Venturini. The move reflects the maison's continued global growth and evolution (see story).
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