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Shanghai-based luxury fashion group Lanvin Group has tapped ecommerce solutions company Shopify to transform
its digital platforms in North America.

In the second half of 2022, French fashion label Lanvin and Italian footwear brand Sergio Rossi will be the first of
the group's holdings to transition to the new digital platform. The hope is to accelerate Lanvin Group's growth in the
market as ecommerce adoption accelerates.

"As an innovation-driven luxury fashion group, we strive to usher in the future of luxury," said Joann Cheng,
chairman/CEO of Lanvin Group, in a statement.

"Shopify has been at the forefront of innovation, working with some of the most successful businesses to transform
ecommerce for merchants and consumers globally," she said. "The launch of our new Shopify-powered platform is
a testament to our differentiated strategy to deliver high growth by leveraging the newest technologies, working with
best-in-class partners and speaking to the consumers of tomorrow."

Digital investments
By leveraging Shopify's capabilities, the brands will be able to rely on a robust commerce engine and better focus
on customers and products. The platforms will improve customer experience and offer optimized and localized
omnichannel shopping services, in addition to dedicated products and content.

Shopify's digital solutions, which include an extensive app-based ecosystem, are also agile enough to easily adapt to
any newly acquired luxury brands creating a centralized system across the entire group.
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Lanvin Group's  five brands  have a combined presence in more than 60 countries , 290 retail s tores  and 3,600 employees  across  the world.
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"We are thrilled that Lanvin, an iconic, 130-year-old brand, has chosen Shopify to power its ecommerce business as
it enhances its digital platform in North America," said Harley Finkelstein, president of Shopify Inc., in a statement.
"With our world-class technology, we know this launch will enable Lanvin to pursue endless possibilities and growth
opportunities."

In March, Lanvin Group revealed plans to be listed on the New York Stock Exchange under the ticker symbol "LANV."

The group announced that it has entered into a business agreement with Primavera Capital Acquisition Corporation
(PCAC) which is solidifying the listing. The transaction values Lanvin Group at a pro forma enterprise value of $1.5
billion, although the date of the IPO has not been set yet (see story).
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