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In addition to running his  eponymous  label, Karl Lagerfeld was  the creative director at Chanel and Fendi. Image credit: LVMH
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American apparel company G-III Apparel Group has announced it will purchase the remaining 81 percent stake in
Paris -based brand Karl Lagerfeld becoming the sole owner.

Karl Lagerfeld has approximately 120 company and partner-operated stores worldwide in key locations like Paris,
London, Moscow, New York and Shanghai. G-III Apparel is expected to purchase the clothing brand for $210 million
in an all-cash transaction set to close by the third quarter of the 2023 fiscal year.

"Over the course of more than a decade, we have developed a multifaceted fashion house and a strong business that
we believe is poised for continued and significant growth," said Pier Paolo Righi, CEO of Karl Lagerfeld, in a
statement.

"Karl's original vision for the brand was to inspire people around the world to join his universe through creativity,
and I am confident that he would be proud of how his vision and passion have come to life."

Legacy of an icon
The Karl Lagerfeld brand celebrates the vision of its  namesake founder while inspiring reinvention and bringing his
legacy into the future. The brand is driven by curiosity, a passion for collaboration and limitless opportunities for
creative expression.
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Having impacted the fashion indus try so greatly, items  from Mr. Lagerfeld's  res idences  in France and Monaco were sold at auction las t year.
Image credit: Sotheby's

In addition to its portfolio of physical stores and digital platforms, the brand features an extensive wholesale
distribution network in the United States, Europe, the Middle East and Asia.

G-III expects the brand to represent more than $2 billion in retail sales.

"Since acquiring a stake in the brand in 2015, G-III has built Karl Lagerfeld into an important and rapidly growing part
of our North American business," said Morris Goldfarb, chairman and CEO of G-III Group, in a statement.

"Fully owning this visionary brand is a continuation of our successful partnership with the Karl Lagerfeld
management team," he said. "Importantly, the addition of this iconic fashion brand to the G-III portfolio advances
several of our key priorities, namely an increase in the direct ownership of brands and their licensing opportunities
and further diversification of our global presence."

At the age of 85, the famed designer passed away of pancreatic cancer in 2019. A pioneer in the fashion industry, Mr.
Lagerfeld transformed houses such as Chanel, Fendi and Chlo (see story).
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