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Moncler went fur-free at the beginning of 2022. Image credit: Moncler

 
By LUXURY DAILY NEWS SERVICE

Italian fashion company Moncler Group has reported significant growth since 2021, citing revenues of 589.9 million
euros, or $622.2 million at current exchange rates, in Q1 2022 ending March 31.

By brand, Moncler reported revenues for the first quarter of 2022 equal to 473.4 million euros, or $499.3 million, up
30 percent compared to the first quarter of 2021, and Stone Island saw a 32 percent increase reaching revenues of
116.5 million euros, or $122.8 million. Over the next few years, the company plans to execute a new phase in the
development of both brands.

"Moncler recorded an excellent performance also compared to pre-pandemic levels, with all regions up strong
double-digits and DTC and USA accelerating further," said Remo Ruffini, chairman and CEO of Moncler, in a
statement.

"We have brands with strong unexpressed potential and yet unexplored territories; communities to be strengthened
and new ones to reach; a flexible organization, ready to master the challenges and welcome the opportunities of the
sector, underpinned by a strong and distinctive vision to be a continuous source of inspiration."

Strong performance
In Asia, the Moncler brand saw first-quarter revenue grow by 15 percent compared to 2021. In particular, APAC was
particularly driven by the double-digit growth in China, despite the lockdowns in Shanghai and Shenzhen nearly 30
percent of stores are still temporarily closed.

In EMEA, revenues increased by 48 percent year-over-year due to the strong demand from local consumers in
Germany, the United Kingdom and Spain. The Americas registered a 36 percent growth with solid performance
across all markets and channels.
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Despite challenges  in the bricks -and-mortar space, Moncler has  grown its  phys ical retail presence. Image credit: Moncler

By channel, Moncler's direct-to-consumer channel reached revenues of 377.2 million euros, or $398 million. The
digital channel continued to record strong double-digit growth rates, tripling its contribution compared to pre-
pandemic levels.

The physical retail channel also reported strong results, with higher revenues compared to the first quarter of 2019
also in EMEA, despite a decrease in international consumers.

The Stone Island brand recorded 23 percent growth in EMEA, driven by activity in Italy, the U.K. and France.

Asia contributed to 16 percent of Stone Island revenues, with Korea accounting for nearly half of all revenue in the
region. The Americas region was up 62 percent across all channels.

By channel, Stone Island's direct-to-consumer channel saw a massive 119 percent increase, contributing 24 percent
of the quarterly revenue.

The wholesale channel grew 16 percent, representing 76 percent of total revenues thanks to the strength of the brand
and the appreciation of the spring/summer 2022 collection across all regions.

These results come three months after Moncler reported revenue growth of 42 percent growth for the full 2021 fiscal
year, reaching $2.289 billion (see story).
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