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Creators  could access  new s treams  of income by collaborating with impactful brands  on Shopify Collars . Image credit: Pexels
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Ecommerce platform Shopify has announced the debut of Shopify Collabs, a new offering that connects creators
with merchants on its platform and gives them a new way to earn income.

With this new vertical, Shopify has positioned itself as an ideal platform for creators to easily discover both up-and-
coming and pre-established businesses. Based on mutually beneficial partnerships from Shopify Collabs,
consumers can expect to experience new and exciting products on social media.

"Shopify is where the world's best independent brands go to build their businesses," said Amir Kabbara, director of
product at Shopify, in a statement.

"With Shopify Collabs, we're making it simple for creators to discover and partner with these brands so they can
make more money and reach economic independence."

Matching merchants and influencers 
Shopify Collabs is available to all merchants in the United States and Canada. On the platform, after creators apply
for an account, they will have access to millions of brands that may align with their audience.
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Playful memes from ecommerce platform Shopify

While online influencers can invest a substantial amount of time researching and comparing brands to determine
whether to solicit or accept partnerships, Shopify is attempting to streamline the process.

Creators can easily partner with brands, gain affiliate links and discount codes and get products sent to their homes
for demos and social media product endorsement. When a consumer purchases a product using the link a Shopify
Collabs creator has shared, the respective creator can earn income.

Because Collabs is built on Shopify, merchants have access to inventory, orders, customer information and
multichannel sales.

According to a new report from MMI Agency and The Harris Poll, 77 percent of influencers affirm that they are in
the marketing space because they have a passion for their respective subject areas (see story). As a result, for
Shopify Collabs to be successful, they will have to appeal to the authenticity and morality of digital influencers, as
well as offer economic advantages.
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