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Known for his  challenging of gender norms , Lil Nas  X has  been named U.S. ambassador for YSL Beauty. Image courtesy of YSL Beaut
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France's YSL Beauty is embracing authenticity, presenting global music star Lil Nas X as its freshest face.

The American rapper and singer who is known for challenging outdated gender norms has been named as the
brand's newest U.S. beauty ambassador. Lil Nas X will front a series of content from the brand, to be published on
YSL Beauty's digital platforms and in U.S. media campaigns.

"Lil Nas X embodies YSL Beaut's vision for the future of the beauty industry: boundary-breaking, unique,
unapologetic, bold," said Laetitia Raoust, U.S. General Manager at YSL Beaut, in a statement.

"The synergies between the brand and Lil Nas X's unwavering passion for individuality are the inspiration behind
this partnership with the hope it empowers the next generation of beauty," she said.

Breaking barriers
In campaign imagery released on Friday, Lil Nas X wears "Rouge Pur Couture: The Bold", debuting the brand's latest
launch.

Pronounced in pigment, YSL Beauty's new lipstick line offers both shine and comfort. The product is featured in
photos alongside the innovative "Lash Clash Mascara", which boasts 200 percent volume and a couture Noir finish.
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A post shared by MONTERO (@lilnasx)

With values like beauty as self-expression and luxury as a vessel for change at the collaboration's core, the
partnership will also feature never-before-heard tracks from the two-time Grammy winner.

"The partnership with YSL Beaut is one of the most thoughtful and impactful collaborations we've orchestrated," said
Jennifer Frommer, SVP of Partnerships & Commercial Licensing at Columbia Records, in a statement.

"Like Lil Nas X, the campaign is brave, it challenges the status quo and reminds us to keep pushing the boundaries of
identity," she said.

YSL Beauty notably points out the many parallels between the star's fearless attitude and that of Mr. Saint Laurent
himself.

With the creation of his brand, the founding visionary set out to redefine fashion's status quo. Lil Nas X continues
this legacy by working with the brand as part of its  gender-bending campaign.
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A post shared by YSL Beauty Official (@yslbeauty)

"It's  been a lot of fun working on this campaign with YSL Beaut they're such an iconic brand, and I'm happy to be a
part of something so unique and groundbreaking in the beauty world," said Lil Nas X, rapper, singer and songwriter,
in a statement.
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"Shout out to YSL for embracing me and my campness and for inspiring change for the next generation of beauty,"
he said.

It is  no secret that innovative beauty brands have worked to attract consumers from the same demographic as YSL
Beauty's chosen star.

Self-expression and creative freedom are hugely important to Gen Z. According to Kyra Media's first-ever Gen Z
State of Beauty Report, which explored how Gen Z engages with the beauty industry, experimentation plays a
significant role in that sense of self-discovery, and Gen Z sees makeup as a form of creativity and is seeking
inspiration through video or social content (see story).

With the strategic selection of Lil Nas X to promote its products, YSL Beauty is clearly appealing to Gen Z's evolving
affinity for the culture and content that impacts the group's brand and product choices most, staking its claim in an
industry expected to reach $463 million by 2027.
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