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By KAT IE T AMOLA

With high gas prices and a global sense of uncertainty, shoppers are flocking to luxury brands for their automotive
needs.

The Kelley Blue Book Brand Watch report for the second quarter of 2022 found that luxury car sales went up, largely
due to higher fuel costs and more availability of vehicles. German automaker BMW remained the most popular
brand for luxury shoppers, with Lexus, Audi and Tesla also topping the list.

By the brand 
Shopping for luxury automotive brands rose in the second quarter by three percentage points. Of all luxury vehicle
shoppers, 54 percent considered a luxury car, up 3 percentage points from Q1, but 1 percentage point from the same
time period last year.

Due to a general sense of uncertainty regarding the future of gas prices, the factor of fuel efficiency has increased in
importance to luxury buyers now ranking as the sixth most important factor, up four spots from last year.

BMW was  the mos t cons idered brand by luxury shoppers  in Q2. Image credit: Kelley Blue Book
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The top five factors in buying luxury cars in Q2 were durability/reliability, safety, driving comfort, driving
performance and affordability.

There are obviously myriad luxury automotive brands and myriad different needs and fits for consumers. With that,
consumers considered and prioritized different luxury vehicle providers, with BMW being the most considered
brand in Q2, as 21 percent of shoppers contemplating buying a BMW during this time.

Increased shopping for BMW's 3 Series, 4 Series and 7 series cars permeated, while the X5 SUV dropped in attention,
which could be a direct result of rising high gas prices.

Seventeen percent of consumers considered buying a Lexus, while 15 percent considered Audi and 15 percent
considered Tesla. Fourteen percent of consumers considered a Mercedes-Benz, a two percent drop in interest from
the previous quarter.

Although BMW was the most considered brand of the quarter, Mercedes actually beat BMW in sales because it had
more inventory to offer.

Tesla was once again the top selling luxury brand in the United States in Q2, as experts believe the fanfare for the
brand remains strong.

The top five most shopped cars were Tesla Model 3, BMW 3 Series, Tesla Model S, Cadillac CTS and BMW 5 Series.

Setting themselves apart

Luxury automotive brands are always looking for an extra edge, one that inserts themselves in the consumer's mind
as the ideal purchasing choice.

When it comes to which luxury brands were lauded for the most attractive features, Porsche took home the most
praise, ranking first in durability/reliability, driving performance, reputation, exterior styling and
prestige/sophistication. Experts anticipate the praise may stem from the brand's improvements to its mileage and
better charging capabilities for its 2023 Porsche Taycan.

Chinese virtual influencer Ayayi with a Porsche Taycan. Image credit: iMaker/Porsche

Earlier this year, Porsche turned to a superhero to share behind-the-scenes footage of the process of getting an
electric sports car.

The new brand video stars British actor Tom Holland, best known for his role as Peter Parker in the Marvel
Cinematic Universe. As the Spider-Man star got acquainted with his new Taycan electric vehicle, a new consumer
segment learned about Porsche (see story).

Also in the realm of electric models, high-selling Mercedes-Benz has its eye on a sustainable future that is right
around the corner.

Mercedes-Benz is investing in its future fleet, using its foresight on sustainability in the auto industry to the cement
resources necessary for the coming demand.

Rock Tech Lithium Inc announced plans to produce high-quality lithium hydroxide for the automaker and its battery
suppliers. By way of the agreement, Mercedes-Benz takes a step closer to its goal of making an all-electric transition
by the end of the decade (see story).
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