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Italian fashion house Ferragamo has released strong sales reports for the first half of the year.

The Salvatore Ferragamo Group reported total revenues of 630 million euros, or $624 million at current exchange,
for H1 ending June 30, 2022, up 20.3 percent from last year's first half sales of 524 million euros, or $521 million at
current exchange. The boost, reflected in the half's full-price sales overperformance and lucrative shoe and leather
goods sales combined taking 87 percent of net profits, can likely be attributed to a few key changes, including the
introduction of a new CEO at the top of the year, and the infusion of British designer Maximilian Davis as its new
creative director.

"We are pleased with the continued growth of revenues and profitability in the second quarter, despite the enduring
impact of the pandemic in China," said Marco Gobbetti, Chief Executive Officer at Ferragamo, in a statement.

"We made excellent progress on our strategic priorities and will accelerate our investment in the second half of the
year, as planned, to build strength in platforms and regions to support our growth agenda, whilst remaining mindful
of the more volatile and challenging macroeconomic backdrop," Mr. Gobbetti said.

Luxury lift 
Among luxury's largest players, net profits landed lower at 62 million euros, or $61 million at current exchange, but
against its  own earnings, the brand showed an impressive jump of 85.2 percent y-o-y.

The company's revenue by geographic breakout reveals that sales were led by EMEA, which posted a net sales
increase of 45.8 percent, as compared to H1 2021, followed by Central and South America, which saw a 44.2 percent
y-o-y increase.

Unsurprisingly, APAC's power player lagged behind. The region's net sales were down by 1.5 percent versus the
same period last year, dragged down by China's pandemic restrictions.

Notably, department stores and other wholesale channels notably comprise the largest sales increase by distribution
channel, aligning with societal reemergence, as occasion dressing and office callbacks send consumers into
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stores.

The brand's  popular "Ferragamo Top Handle" bag s its  among the category of greates t y-o-y growth, according to its  lates t earnings  report.
Image credit: Ferragamo

Ferragamo's partnership with luxury online retailer Farfetch and its subsequent doubling down on digital can also
be counted among its sales-boosting initiatives (see story). The agreement provided a strong technical platform to
the luxury label, alongside a crucial target audience.

So far, the brand seems to be keeping up with goals outlined during its Q1 earnings presentation. With plans to
double its sales by 2027, the group developed a new strategy to increase revenue in the medium-long term through
the engagement of younger consumers, which includes placing products at the heart of the business, rejuvenating
the brand, prioritizing digital capabilities and enhancing the customer experience (see story).
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