
The News and Intelligence You Need on Luxury

RETAIL

T hredUp tracks ESG progress with inauguralT hredUp tracks ESG progress with inaugural
reportreport
October 5, 2022
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Online resale platform ThredUp is ruminating on its environmental, social and governance strategy with the release
of its inaugural Impact Report.

Regarding circularity, Thredup has processed 137 million unique secondhand items to date, preserving the life of
clothing and preventing waste. The platform, which lists coveted luxury brands including Gucci, Louis Vuitton,
Burberry, Jimmy Choo and more, also displaced 1.3 billion pounds of carbon emissions to date.

The report tracks activities from January 1, 2021, to December 31, 2021.

Doing better for the world 
ThredUp also decreased its U.S.-based shipping emissions by 54 percent in 2021.

The platform completed a 2020-2021 Greenhouse Gas (GHG) inventory assessment to reveal its biggest areas of
influence. The organization also measured operational waste and improved solutions for products sold through its
aftermarket program, which extended the life of clothing.

Regarding packaging, ThredUp improved and streamlined packaging to include sustainable, reusable and
recyclable materials.

For social and beneficial actions for its employees, ThredUp fueled $20,000 on behalf of the Future Fund and
$75,000 through marketing campaigns towards charities. The company also launched an employee engagement
survey that showed 95 percent of employees trust the decisions of senior leadership, while 88 percent of employees
said they feel they belong at ThredUp.

The organization launched an employee-led diversity, equity, inclusion and belonging (DEIB) committee to
strengthen representation.

ThredUp also expanded employee health and wellness resources in response to COVID-19 and enhanced its
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Employee Wellness Program.

In addition to selling hundreds of secondhand luxury products, ThredUp has also collaborated with luxury leaders.

Following the success  of its  donation program in the U.K., Farfetch partnered with thredUP in bringing the service to the U.S. Image courtesy of
Farfetch

Last year, online retailer Farfetch partnered with resale platform ThredUp in launching its donation service in the
United States.

The announcement followed Farfetch's successful launch of its donation service in the United Kingdom in 2019.
Consumers in the U.S. were invited to donate clothes they no longer wear to earn Farfetch credits and raise money
for charity (see story).
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