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Climate change is  become harder to ignore as  the realities  of global warming become more and more dangerous . Image credit: United Nations

 
By AMIAH T AYLOR

Nine in every 10 U.K. marketers agree that the digital advertising industry has an implicit responsibility to limit
carbon emissions, per a Good Loop report.

Good Loop, an online advertising company with a marked philanthropic slant, conducted a survey of over 400
digital marketers located in the U.S. and U.K. Outlined in the report is  how advertising brands and agencies are
addressing their impacts on climate change and obstacles they are facing in the transitory period towards change.

Marketing's mega-impact
While the carbon cost of advertising is a relatively nascent concept, the importance of the issue cannot be
overstated.

The average online ad campaign typically produces 5.4 tons of carbon which is nearly equivalent to 50 percent of
what a U.K. consumer generates every year. Additionally, one million video impressions have the same carbon
footprint as an individual taking a roundtrip flight from Boston to London.
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A post shared by UN Climate Change (@unclimatechange)

As climate-related disasters increase, it is  paramount that ad agencies and corporations clearly set out a pathway to
net zero emissions

Key findings from the report include that 84 percent of U.K. marketers believe that it is  imperative that the digital
advertising industry must do more to reduce overall carbon emissions.

In fact, 38 percent of U.K. marketers say their organization plans to reach carbon neutrality at some point in the
future. Ambiguity still surrounds the means of reaching that goal, and only 15 percent of the aforementioned
organizations have taken the initiative to set specific and clear targets.
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Increased carbon emissions means more heat and global temperatures are already nearly two degrees warmer than
before the Industrial Revolution

One barrier to action for relevant digital agencies is the lack of training programs. Sixty-three percent of U.K. brand
marketers and seven in 10 U.K. media agency marketers are under the impression that there aren't enough climate-
focused training programs present to enable marketers to confidently improve their environmental impacts.

In the face of minimal education and maximal urgency, U.K. marketers are engaging in non-standardized carbon
tracking through methods such as independent third-party carbon calculators, in-house carbon calculators, and
estimations based on internet impressions.

However, research has shown that various carbon calculators can produce distinctly different results from the same
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exact ads.

Because the methodology behind carbon calculators is often considered private or proprietary knowledge, many
agencies and companies are hesitant to share their working practices in fear of dissolving competitive advantage.
Without standardization, there is an unspoken incentive to lean towards calculators that report the lowest emissions.

Ultimately, Green Loop suggests a solution oriented approach of ad agencies offsetting their environmental impact
with climate credits, measuring the carbon cost of their advertising through open-source methodology, reporting the
real world impact of their advertising, and continuing climate consciousness education.

Fashionable climate advocacy
The fight to achieve carbon neutrality does not begin and end with ad agencies. The fashion sector is also
compelled to improve its climate consciousness. The fashion industry is the second most polluting industry behind
the oil and gas sector.

As such, billion dollar brands like French fashion house Herms, are attempting to fight global warming. The
infamous handbag and accessories house earned an A- rating from the 2021 CDP evaluation in relation to its
sustainability goals (see story). Additionally, the brand's latest greenhouse gas emission reduction targets have been
validated by the Science-Based Target Initiative (SBTi).

In April, beauty group Este Lauder Companies became the first luxury beauty company to join the Supplier
Leadership on Climate Transition (LoCT) consortium. Members of Supplier LoCT sponsor the participation of their
suppliers in a series of Guidehouse-led instructional seminars on developing a greenhouse gas footprint, setting a
science-based target and disclosing progress (see story).
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