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In a time of inflation and all-round economic uncertainty, consumers  are cautious  with how they spend their discretionary income. Legacy pay TV
and s treaming services  provide more economical entertainment alternatives . Image credit: Parks  Associates
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New research by Parks Associates shows that 23 percent of users of ad-supported over-the-top (OTT) services click
on viewed ads, and from there, just as many users regularly make purchases based on those ads.

The report, titled "Ad-Based OTT: Growth in FAST and AVOD Services, looks at the preferences of consumers who
watch ad-based content, as well as factors that drive the growth of ad-based online video. It will feature as part of the
6  annual "Future of Video" conference.

"Now, 37 million U.S. Internet households use at least one advertising-based OTT streaming service," said Alan
Bullock, Sr., contributing analyst at Parks Associates, in a statement.

"Hybrid models, especially when AVOD or FAST are included, enable quick customer acquisition and a 'try before
you buy' experience with the content offering," he said. "Advertisers can reach many people, and consumers can get
a lot of free content."

Parks Associates is a woman-owned and led market research and consulting company.

Video gaga
In a time of inflation and all-round economic uncertainty, consumers are cautious with how they spend their
discretionary income. Legacy pay TV and streaming services provide more economical entertainment alternatives.

The "Future of Video" conference will be held Dec. 12-14 in Marina Del Rey, CA.

Industry leaders such as Domenic DiMeglio, chief marketing officer of Paramount Streaming, and Daniel Rausch,
vice president of entertainment devices and services at Amazon will be among the keynote speakers.

"Ad-supported streaming services should strive to be more than simply traditional TV on the Internet," Mr. Bullock
said. "This is a time for thoughtful data-justified innovation, building a better experience than the living room TV of
the past could ever offer."

th

https://www.luxurydaily.com/category/sectors/mediapublishing/
https://www.luxurydaily.com/research-shows-video-ads-are-being-viewed-and-driving-sales/
file:///author/luxury-daily-news-service
https://pubads.g.doubleclick.net/gampad/jump?iu=/60923973/mid-article-micro-bar&sz=234x60&c=85099116&tile=1
http://email.prnewswire.com/ls/click?upn=OXp-2BEvHp8OzhyU1j9bSWuwMvMWelqIco5RbfBrouY-2BQeqxvbNPBXYYjSoXlM9UL8GL0Z7xiNxuOABDdju-2FBgQXJoMsduG7Hxhzi1YZUpeoSNjXTXLGUxYHBptkZXOQLD5eVDxOiyWgOj3ciiYNHZXtMtkFR-2FDbXnLWU9BW1uM010ODewOrj7ggtA-2F0Z6brf2HHUg5d2bjwxBBdEwdQN8JMMQrsad6L-2Bti-2FkJe3LGD9wol6wrTG6WJ5sjuCw9NizoNSt-2FIPyqetLAu4YtzDKPmPQN4PG91L0HELQv4viAOaM-3DJBzX_DTpDdXHEIIJEK9EEkqjHX3DqPpXBi6MNLHLQOA0BdFnNx-2BYptoFXl-2F4ikuv5thQRi8qQaAKAPcCwbN2-2FL-2FJ-2BaBs9OqmcwepF-2BKaPKTIyHA-2F3UJW1YoYxLhDktN1xxn9FmmKER8koip-2BO9sEbYrCEPLOh0net4hFf0i1jVPb0-2B84Lx4iejjSssJQGOUFe9pbEMowHIMJ8-2BOfFwTCjTApLc2xoS-2BY44bEm-2Fm1yCceclw5zckQXWTRw8H9KVX0fp34nKaWy00PWLbjo7KapBJWjY1T6Cq5-2F-2FzMwzwz1aKU2F-2FPGUu9bfxgBkAs-2BdUgbLr4BYsrEOn-2BA-2Blp-2FWDnL96kcN3mgiXuCdF04JtpYnTzP7fI-3D
http://email.prnewswire.com/ls/click?upn=OXp-2BEvHp8OzhyU1j9bSWuwMvMWelqIco5RbfBrouY-2BQeqxvbNPBXYYjSoXlM9UL8m4p-2BYWPcKpwXiOZgXVTKCOu4qwLr97mpdiQHowvKniqf5bylqXLu9Nz-2BLmwJJFymo-2BpzJRwql4iEP7rKH-2FJu4uHdh-2FxEZxkr6a31EcMA1-2FwDdl1Qc-2BO0WW5A5MBMchMYl8y2-2Bv4Ox9fBGp9zFVhi5Q-3D-3Dk-OB_DTpDdXHEIIJEK9EEkqjHX3DqPpXBi6MNLHLQOA0BdFnNx-2BYptoFXl-2F4ikuv5thQRi8qQaAKAPcCwbN2-2FL-2FJ-2BaBs9OqmcwepF-2BKaPKTIyHA-2F3UJW1YoYxLhDktN1xxn9FmmKER8koip-2BO9sEbYrCEPLOh0net4hFf0i1jVPb0-2B84Lx4iejjSssJQGOUFe9pbEMowHIMJ8-2BOfFwTCjTApLc0I778SSNA4wFSWOQcQBaFVyGjlbBFD60xAoqM7FJ9kKW7B2tmre6VFRmVqZDfuhgxAcPhlK-2BfGHYtPWHYxmLDitn1R60vbB3-2F6-2B0jtEE-2Fu3z4WDkcldpIhwfBweLi164dxZGenCmnYDJqhbdmmIE20-3D


 
© 2022 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

mailto:feedback@luxurydaily.com

	Research shows video ads are being viewed and driving sales

