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Prada's  circular "Re-Nylon" initiative funds  its  Sea Beyond philanthropic initiative, propelled in partnership with UNESCO. Image credit: UNESCO

 
By EMILY IRIS DEGN

Prada Group and The United Nations Educational, Scientific and Cultural Organization (UNESCO) are marking the
International Day of Education on Jan. 24, 2023, with a development.

An offshoot of the company's Sea Beyond initiative, the new iterative event at hand has yielded outdoor education
classes for preschoolers. Born in 2020 and spearheaded by both the brand and UNESCO's Intergovernmental
Oceanographic Commission (IOC), the overarching project aims to raise next-gen awareness about sustainable
consumption, benefiting the world's oceans and aligning with the United Nations 2030 Agenda and 17 Sustainable
Development Goals (SDGs).

"We need to start from early childhood as this is the moment in which we form our attitudes, and where it is  easier to
increase nature connectedness," said Francesca Santoro, senior program officer of ocean literacy at UNESCO-IOC,
Paris.

"Kids are naturally curious and they are open to learn," she said. "What we aim to do is to create an ecological
mindset meaning that we want the young kids to observe the environment in a different way, to better understand
what they observe and to pose critical questions about the impacts of human activities on the environment.

"[Their] education definitely feeds into the education of adults, as the kids are going to bring back home what they
will learn with us."

Learning to sea
The city itself a UNESCO World Heritage Site, the latest round of Sea Beyond instruction took place on the Venetian
island of Torcello.

As captured in a video detailing the day, "Kindergarten of the Lagoon" program lessons are built on a foundation of
three pillars the environment, experiential learning and the well-being of the children.
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Launch of "Kindergarten of the Lagoon" in Venice, Italy

The sea's importance guides the Group's outdoor excursions, which are becoming increasingly popular as parents
strive to connect their children to the natural world, heightening interest in immersive learning experiences like
these.

Activity instructors use the ocean literacy framework's seven essential principles, detailed on UNESCO's site, to
form an agenda. Going by this principle allows for a complete picture of the ocean's multifaceted identity as a
network of critical ecosystems.

Coupled with engaged learning activities, "Kindergarten of the Lagoon" classes offer children a holistic approach to
environmental education, notably absent of the hopelessness brought into many adult environmental settings.

"Every activity starts with observation of the environment, followed by using art and drawings as means to help the
kids use their creativity," UNESCO's Ms. Santoro said.

 

Children aged three to five learned about their local ecosys tem in Venice, ins tructed by Venetian experts  funded by Prada. Image credit: UNESCO

"Knowing the facts helps eliminate the fear of an issue which is frequently colored by doom and gloom in the public
arena."

"For the Prada Group, the promotion of culture and education is an integral part of the sustainability strategy," said
Lorenzo Bertelli, head of marketing at Prada Group, in a statement.

"The collaboration with UNESCO embraces this path and translates it into a direct channel of communication with
students around the world," Mr. Bertelli. "We are proud to see the creation of an ocean awareness project from what
was initially a product innovation and sustainable materials initiative."

The initial launch of this year's programming included outdoor classes that involved painting, ecosystem
exploration and water analysis workshops.

The Sea Beyond boat brought participants  to the Venetian is land to commence the firs t round of classes . Image credit: UNESCO

Numerous UNESCO leaders, including Ms. Santoro, as well as Mr. Bertelli were present, as Prada Group's "Re-
Nylon" recycled material initiative is funding the project. A total of 40 students, aged three to five, were able to attend,
hailing from six local schools.

The classes are slated to occur on an ongoing basis, taking place from Jan. 24 until June of this year, in alignment

https://oceanliteracy.unesco.org/principles/


with the academic calendar, after which, they will resume in September.

The big blue

While many may appreciate luxuries associated with these natural resources, such as beaches, not everyone may
understand how the seas play a part in the planet's overall livability.

"While the ocean and seas are often overlooked in climate negotiations, research shows they are an essential
climate solution, as they store carbon that is driving climate change and provide valuable climate adaptation
benefits," Ms. Santoro said.
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"The potential of the ocean to function as a giant sink for carbon rests on its rich biodiversity," she said. "Per hectare,
mangrove forests store up to four times more carbon than most other tropical forests around the world, seagrass
sediment is one of the planet's most efficient carbon stores, and there is also emerging evidence that carbon is
stored in the bodies of marine animals.

"Corals, mangroves and seagrass ecosystems are important breeding grounds for the huge diversity of marine
animals, which keep the ocean well-functioning and productive, but the combined negative impact from people,
polluted rivers and global heating is severely compromising their health."

Thankfully, today's ocean conservation efforts seem to be quite popular, due to a unifying sense of awe and affinity
that people have for the "Big Blue."

Ocean conservation efforts are making major headway within the luxury world.

U.S. beauty group Este Lauder was one of many to fund the United Nations' World Oceans Day celebrations last year
(see story).
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Education is  quickly becoming among the mos t prioritized environmental causes , as  organizations  from oceanic preservation societies  to
luxury brands  recognize the value of informed citizens . Image credit: UNESCO

Company skincare subsidiary La Mer also sponsored the philanthropic gathering, entitled "Revitalization: Collective
Action for the Ocean." The event centered on ocean conservation solutions sourced from nature, and, similar to
"Kindergarten of the Lagoon," community-based efforts.

More recently, Swiss watchmaker Hublot has sponsored ocean expeditions, highlighting the power of marine
research (see story).

Above all, partnership within this space is supreme.

"The global scale of the problems facing the ocean means that no single country or organization can fix them all,"
said Vladimir Ryabinin, executive secretary of the Intergovernmental Oceanographic Commission and Assistant
Director General at UNESCO, in a statement.

"We need partnerships across science, decision-makers and the private sector to create a sustainable ocean
economy that uses the ocean but also preserves and cherishes it," Mr. Ryabinin said. "Together with the Prada Group,
we hope to mobilize students from around the world around these ideas, transforming their energy and creativity
into a vector toward a more ocean-literate society."
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