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By EMILY IRIS DEGN

New data from global consulting firm Deloitte shows that luxury experiences are having a moment in the sun.

Insights from the global consulting firm's Global Fashion & Luxury Private Equity and Investors Survey 2023 reveal
that 49 percent of investors believe that restaurants and hotels are the sectors that will grow the fastest this year. After
a slow recovery from the COVID-19 closures and halt in travel, it seems that business leaders are betting on the
industry's rebound.

For the eighth edition of the survey, eleven sectors were considered, including apparel and accessories, cosmetics
and fragrances, watches and jewelry, furniture, private jets, cars, electric cars, hotels, cruises, restaurants and yachts.
Company financial reports and press releases, major media reports, Deloitte expertise, investor press releases,
online surveys and interviews with C-suite executives and private equity funds' senior members who are considered
to hold "substantial knowledge" of the fashion and luxury industry were all brought together for the final report.

Hotel hopes
As people return to vacation mode post-lockdowns, luxury hospitality is experiencing a boom in business and
investor interest.

According to the survey, between luxury apparel and accessories, watches and jewelry, cosmetics and fragrances,
cars, private jets and hotels, the latter saw the most growth year-over-year in 2022, revealing the strong momentum the
sector is gaining after set-backs in 2020 and 2021.
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Luxury hotel brands  thrived in 2022, seeing more growth than any other sector compared to 2021. Image credit: Deloitte

This growth is reflected in the number of deals that the hotel business drove within global luxury in 2022, accounting
for 33.6 percent of all mergers and acquisitions made. Ninety-eight total deals were made, an increase of 16
compared to 2021.

Other sectors in the hospitality category also saw bolstered deal numbers, with four more made in the private jets
sector and eight more for restaurants. The sectors each make up 3.1 percent of the total luxury mergers and
acquisitions made in 2022.

Total, experiential deals accounted for 41.5 percent of the luxury's total number for the year.

As investors reveal their faith in the category, Deloitte's survey participants picked hotels out of the eleven
aforementioned sectors as that with the best-expected performance for the next three years, with most stating that
they believe the industry will see more than a 10 percent increase in growth per year.

Bus iness  leaders  are viewing hotels  as  having the highes t potential of the luxury sectors . Image credit: Deloitte

When asked about which sectors that were most affected by the COVID-19 pandemic will show the fastest recovery
and grow the most this year, 28 percent of respondents named hotels and 21 percent said that restaurants would
come out on top.

Cruises were ranked in third place, with 7 percent stating that it would grow the most in 2023, revealing that not only
did experiential luxury outperform luxury goods in 2022, but the segment is expected to continue to thrive going
forward.

Despite this overall endorsement of the hospitality and travel industries, in light of inflation, hotels were named as
one of the least resilient sectors, placed above cars and below apparel and accessories. However, investors have
more faith in other experiential sectors such as private jets and restaurants, ranked as third and fifth most resilient,
respectively.

Exploration is exploding
Regardless of investors' interest and perceptions of luxury travel, in today's market, it packs quite a punch.

Vacations are multiplying for consumers, with leisure trips permeating all four seasons, rather than being confined
to summer months (see story).
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A range of conflicts  are affecting luxury brands  and companies  around the world, yet consumers  and inves tors  alike continue to spend on
hospitality. Image credit: Deloitte

As people make up for lost time when they could not travel due to the pandemic, not only are they getting out more
often than ever, but they are splurging at higher rates, opting for luxury vacations rather than luxury goods, a trend
young consumers have especially sparked (see story).

Whether because of a desire to post jealousy-inducing moments on social media or a shift in priorities post-
lockdown, it is  clear that luxury hospitality has staying power even amidst international war, inflation and supply
chain disruptions.
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