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By Yemi L.

The famous British philosopher Sir Francis Bacon had a Latin saying : "scientia potentia est," which means "knowledg e is power."

Curiosity is very powerful. It often leads to knowledg e.

A few months ag o, I was curious to know who are the people that lead luxury's most valuable companies. I was especially
interested in the women and people of color that inhabit these boardrooms.

This curiosity started with a dinner party I attended in London, where I live. A conversation about women, ethnicity, leadership
and salary became very heated.

It made me think about the industry I work in: the luxury industry. I set out to answer the question, "how diverse is luxury
leadership?"

Using  data eng ineering  methods, I analyzed the LinkedIn profiles of the 109 CEOs leading  the most valuable luxury
cong lomerates and brands, taking  into consideration factors including  race, education level and ag e.

These executives hail from LVMH, Kering , Chanel, Richemont and Herms to name a few. The full list of companies accounts for
more than 50 percent of all g lobal luxury products sold.

The following  infog raphics, published exclusively with Luxury Daily, share some of the most jarring  insig hts from the research.

Luxury's C-suite is mostly male
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Of the sample studied, 79 CEOs are men and 30 are women.

Compared to other industries such as oil and g as, where the differential is as low as 5 percent, this ratio is quite imbalanced.
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The world's most valuable luxury g roup, LVMH, has both the most brands and the hig hest amount of women CEOs, counting  20
in total.

Kering  currently has 4 women CEOs across its portfolio of more than a dozen brands.

Luxury's most valuable companies have the most g ender-diverse CEOs.

Luxury perf ume and cosmetics is led by women
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Of this study's women CEOs, 15 lead perfume and cosmetics brands.

When I started investig ating  diversity in luxury leadership, I posted an infog raphic on my LinkedIn profile. Many of the comments
were around people of color in luxury leadership.

The standout insig ht I discovered is how few people of color lead luxury's top companies.

People of  color are underrepresented within luxury's top ranks
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Out of 109 luxury CEOs, only 5 are people of color.

I believe this does the industry a disadvantag e. It is proven that having  ethnically diverse leadership statistically improves a
company's performance.

For instance, with China being  the second larg est luxury market and a main driver of luxury streetwear (a seg ment additionally
influenced by hip hop, g raffiti and Black culture), brands would benefit from employing  leaders that look like, and can
authentically connect with, their customers.

Over half  of  top luxury CEOs are university or college-educated
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By analyzing  the LinkedIn profiles of the top luxury CEOs, I discovered that 89 of the 109 are colleg e or university-educated. The
most popular subject studied is business.

This is true for women and men CEOs, as well as for people of color. Only 11 of all the CEOs observed studied eng ineering  or
technolog y.

As someone who works in dig ital transformation for one of the world's larg est luxury g roups, I see every day the technolog ical
issues luxury brands face. Over time, I expect to see more luxury CEOs with a technolog y backg round.

Luxury leadership is more diverse than most, but needs to be more curious
Enhancing  the boardroom with diversity of opinion, skillset, backg round and life experience would advantag e the industry's
ability to solve for a wide array of challeng es.

In my full report, which you can find here, I discovered that luxury leadership is much more diverse than most industries.

But if luxury wants to continue to thrive and g row, it will need to be more curious with its leadership choices, making  it more
knowledg eable and powerful.
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