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The shop is situated within a local branch of Mexican department store chain Palacio de Hierro. Image courtesy of Brioni

 
By AMIRAH KEATON FOR LUXURY DAILY NEWS SERVICE

Italian menswear brand Brioni is the latest luxury label opening  the doors to a new retail hub in Latin America.

Unveiling  a boutique in Monterrey, the shop is stationed within a local branch of Mexican department store chain Palacio de
Hierro. With a focus on craftsmanship and curated desig n, it ushers in the next chapter of Brioni's development strateg y.

Roman roots, Latin setting
The Monterrey stop houses ready-to-wear, formal and leisure collections, along side its leather g oods, accessories and
frag rance lines. Further providing  clients with a hig hly personalized environment, Brioni's bespoke service is also available inside.

The interior takes cues from both Roman heritag e and Latin contexts. Throug hout, Italian travertine surfaces mix and match with
warm-toned paneling  and wooden textiles, while muted metallic finishes add contemporary accents.

Brioni is "reaffirming  its commitment to providing  unique, personalized experiences to clients worldwide" with the debut, per a statement. Image
courtesy of Brioni

A handwoven tapestry by Italian atelier MITA provides a centerpiece that visually recalls the brand's links to the arts.
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Vintag e furniture from Italian architect and desig ner Gianfranco Frattini's mid-century collections enhances the space with further
depth, creating  a setting  that seeks to bridg e eras while featuring  touches of Brioni's sig nature tailoring .

Brioni is not alone in its reg ional pursuits; from early ecommerce pushes from the likes of French fashion house Louis Vuitton
(see story) to resort launches from hospitality g roups Rosewood Hotels & Resorts (see story) and Four Seasons Hotels and
Resorts (see story), several hig h-end operators continue to eye Latin America's clientele base.
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