
 

The News and Intellig ence You Need on Luxury

MARKETING

Top luxury campaigns of 2025: Burberry, It's
Always Burberry Weather'
January 16, 2026

British model Nora Attal wears the new Fitz rovia trench coat. Image credit: Burberry

 
By AMIRAH KEATON

In 2025, luxury brands navig ated a landscape defined less by records and more by recalibration.

The personal luxury g oods market's continued recovery remained slower than projected in main g lobal reg ions, including  the
U.S. and China. T ig htened discretionary spending  accelerated the polarization between top buyers and aspirational consumers.

Stag nant macroeconomic conditions forced marketers to justify the relevance of their maisons beyond traditional status
sig naling , resulting  in the release of fewer campaig ns with hig her impact. From product anniversaries to relaunched archival
desig ns and orig in stories that unfolded over the holiday season, heritag e remained at the core of many campaig ns and
approaches to storytelling  prioritized quality over quantity.

Luxury fashion houses invested in AI and A-list celebrity ambassadorships, as well as sports partnerships, immersive events and
collaborations with major fig ures in art and film. Online resale channels proliferated as luxury shifted its focus towards India and
the Middle East, upg rading  in-store experiences with boutique opening s and refreshed desig n concepts.

Hig h-end automotive brands hig hlig hted innovation and excellence along side EVs. Leg acy hospitality names emphasized
wellness. Watchmakers leaned into provenance and, across industries, immersive experiences were a recurring  theme.

As the new year beg ins, Luxury Daily is spotlig hting  the campaig ns, activations and strateg ic initiatives that dominated 2025.
Tog ether, these efforts reveal how luxury brands responded to chang e by sharpening  their identities and reasserting  their value,
setting  new benchmarks for the year ahead.

© 2026 Reliance Relocation Services, Inc. All rig hts reserved.

Luxury Daily is  published each business day.  Thank you for reading  us.  Your feedback is welcome.

https://www.luxurydaily.com/category/sectors/marketing-industry-sectors/
https://www.luxurydaily.com/?p=430156
https://www.luxurydaily.com/wp-content/uploads/2025/08/burberry111.jpg
file:///author/amirah-keaton
mailto:feedback@luxurydaily.com

	Top luxury campaigns of 2025: Burberry, It's Always Burberry Weather'

