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Nespresso turns to pop star to lead next
campaign
March 19, 2026

The brand has named pop star Dua Lipa its new g lobal brand ambassador, pairing  the appointment with "Vertuo World," a new campaign coming
April 14. Image credit: Nespresso

 
By AMIRAH KEATON FOR LUXURY DAILY NEWS SERVICE

Four decades in, Swiss coffee company Nespresso is looking  to a new g eneration to carry its story forward.

Announced this week, the brand has named pop star Dua Lipa its new g lobal brand ambassador. Nespresso is pairing  the
appointment with the unveiling  of "Vertuo World," a new campaig n that will launch across all its platforms on April 14.

"We're excited to welcome Dua Lipa to the Nespresso family," said Leonardo Aizpuru, chief marketing  officer at Nespresso, in a
statement.

"She's a true explorer, always curious, always trying  something  new and that energ y fits beautifully with the direction we're taking
as a brand," Mr. Aizpuru said. "Our purpose is to empower endless exploration throug h exceptional coffee, and Dua bring s that
mindset to life in a modern, effortless way.

"Tog ether, we want to inspire a new g eneration to open up to new tastes with confidence and to discover how a coffee
moment can become something  truly exceptional."

New chapter
Ms. Lipa will lead the upcoming  Vertuo World campaig n, which Nespresso describes as a "modern expression of its commitment
to exploration and elevated coffee experiences."

Long standing  ambassador Georg e Clooney (see story) will make a brief appearance in next month's release.

"I feel like I have g rown up with Nespresso," said Ms. Lipa, in a statement.

 

file:///tmp/Commerce
https://www.luxurydaily.com/nespresso-turns-to-pop-star-to-lead-next-campaign/
https://www.luxurydaily.com/wp-content/uploads/2026/03/dua-lipa-nespresso-feed-jpg-copy.jpg
file:///author/amirah-keaton-for-luxury-daily-news-service
https://www.nespresso.com/us/en
https://www.luxurydaily.com/nespresso-screens-celebrity-powered-spot-exclusively-at-cannes-film-festival-new/


 

View this post on Instagram

 

A post shared by Nespresso (@nespresso)

"There's always been a Nespresso machine nearby at home with my family, on set, or in a hotel room - so teaming  up with them
was really an easy decision," she said. "I just love how they are always exploring  new flavors and finding  ways to evolve as a
brand.

"Working  tog ether has already been loads of fun, and it's just the beg inning ."
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