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PPR boosts social presence via new
Facebook, Twitter accounts
November 21, 2012

 
By ERIN SHEA

Luxury conglomerate PPR is increasing its social media and Internet presence with a new
Facebook page and Twitter account for its corporate foundation.

PPR launched two new platforms to increase awareness for the White Ribbon for Women
campaign that advocates for the elimination of violence against women. The company’s
goal was to reach the largest audience possible for the campaign.

"There is a lot of pressure from top management for companies to take advantage of
social media," said Al Ries, chairman of marketing strategy consultancy Ries & Ries,
Roswell, GA. "All anyone seems to want to do is run programs on Facebook, Twitter and
other social media sites.

"PPR is just joining the social media parade," he said.

Mr. Ries is not affiliated with PPR, but agreed to comment as an industry expert.

PPR declined to comment.

PPR owns brands including Gucci, Yves Saint Laurent, Bottega Veneta, Alexander
McQueen, Boucheron, Sergio Rossi, Stella McCartney, Girard-Perregaux, Jean Richard
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and Balenciaga.

Internet activism

PPR decided to launch this social media campaign close to the International Day for the
Elimination of Violence Against Women Nov. 25.

The PPR Corporate Foundation’s Twitter account is devoted exclusively to the White
Ribbon for Women campaign, while the Facebook page covers news for the group's
luxury and sport lifestyle brands.

PPR's Twitter page

English fashion designer Stella McCartney designed a white ribbon for the day that is
featured on the PPR social media sites.

Users are encouraged to share the ribbon on Facebook and Twitter via Twibbon, an
Internet tool that allows users to promote campaigns on their social media profiles.

The ribbon can be shared Nov. 19 through Dec. 2.

The Twibbon Web site for the White Ribbon for Women can be found at
http://twibbon.com/support/white-ribbon-for-women-3

PPR brands such as Gucci, Girard-Perregaux, Sergio Rossi, Brioni, Boucheron and Stella
McCartney are supporting the White Ribbon campaign, per PPR.
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Stella McCartney's Facebook

In addition to the social media pages, PPR has another Web site exclusively for its
foundation that has been in place since 2008. It has been recently revamped for the White
Ribbon Campaign. It can be found at http://www.fondationppr.org.

"It is  important for a conglomerate to utilize social media, so the advocacy from their
brands can support their causes and campaigns," said Dalia Strum, Dalia Strum, president
of Dalia Inc., New York.

"Social media provides a stronger outlet to create awareness of this cause to their
immediate and extended networks," she said.

"It is  important when launching this type of strategy that all the brands connected to PPR
strongly advocate together for their online voice to be heard."

Social impact

PPR’s Facebook page had 155 “likes” on Nov. 20.

The conglomerate’s Twitter account had 119 followers on Nov. 20.

Even though social media is an important way to connect with consumers, PPR may not
be looking to increase awareness for its brands.

"The pages are unlikely to add much value to the PPR brands," Mr. Ries said. "The
campaign doesn't directly promote any of the many PPR brands.

"Only brand-oriented campaigns are going to do much good since consumers don't care
about the company that makes the brands," he said. "They only care about the brands."

Since PPR corporate is new to social media, it could help the company overall.

"It may be helpful to PPR in the long run, but it is  probably just an excuse to say something
on social media," Mr. Ries said.

Final take

Erin Shea, editorial assistant on Luxury Daily, New York 
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