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By T RICIA CARR

Robb Report is asserting its expertise on fine watches through a magazine-style iPad
application that includes digitally-enhanced content and advertisements.

The publication partnered with Audemars Piguet, Blancpain, Breguet, Bulgari, Carl F.
Bucherer, Harry Winston, Jaeger-LeCoultre, Jewelers Unblocked, Graff, Graham London,
Orbita, Patek Philippe, Ulysse Nardin, Vacheron Constantin and Zenith to sponsor the
Robb Report Watch Collector app. Robb Report is expanding its coverage of watches
through mobile to grow the market and shed light on the craft of watchmaking.

“The watch category has been our largest source of business for the past year,” said David
Arnold, New York-based senior vice president group publishing director at Robb Report. “It
is  very important for us to use editorial to continue to innovate in a category that is very
mature for us.

“We hope to broaden the market overall in people’s interest in watches, and the
watchmakers want to see the market expand as well,” he said.

CurtCo Media owns Robb Report.
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The Robb Report Watch Collector iPad app is centered on editorial, but includes ad pages
as well. It is  available for free in the App Store.

The goal of the app is to develop a strong editorial point of view, per Mr. Arnold. 

Users can browse through the content of the app in the landscape view on the iPad.

The cover page of the magazine app states, “Experience watchmaking’s best.”

Next is the table of contents from which users can go directly to each article in the app.
Each story focuses on a different part of the watch-making process.

Features released with the first version of the app include “Conspicuous Complexity,”
“Inside Moves,” “Constructive Influences,” “Finishing Lines,” “Made to Measure,” “Going
Concern,” “Spin Control,” “Highest Rung,” “Glass House” and “Soft Touches.”

Robb Report is enhancing the content through video, image galleries and social media
and email sharing capabilities.

For example, the first feature discusses the new wave of creativity that is evident in the
watchmaking industry. The article showcases watches such as Ulysse Nardin’s Freak
series and  Harry Winston’s Opus series, shows a video called “Mechanical Mavericks,”
includes an article by Jonathan Keats and links to in-app ads from Ulysse Nardin and
Harry Winston.

Conspicuous Complexity article 

Another article called “Inside Moves” includes an article, image gallery, videos and
expandable explanatory image captions. It showcases timepieces by Patek Philippe,
Zenith, Greubel Forsey, Audemars Piguet and F.P. Journe.
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Inside Moves article 

Additional article subjects include design cues, metals, racing watches, switching time
zones, tourbillions, rare timepieces, enamel ad feminine watches.

Robb Report will update the app’s content in time with the annual watch trade shows in
Geneva and Basel, Switzerland.

Watch out

Advertisers on the app have added interactive components as well. Most advertisers
present in the issue have multiple-page ads between editorial features. 

Users can also navigate to the ads from articles, the table of contents and the sponsorship
page at the back of the issue.

Advertiser Breguet took out the first placement in the app. The watchmaker’s six-page ad
features videos, detailed product images and descriptions.

T imepieces featured in the ad include the Tradition, Classique, Classique Grand
Complication, Marine Tourbillon, Reine de Naples and Type XXII.
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Breguet ad page 

Later on, a six-page Ulysse Nardin ad begins with a brief history of the brand and a video.

Users can navigate to view five of the watchmaker’s collections: El Toro, Sonata
Streamline, Moonstruck, Marine Chronometer Manufacture and Freak Diavolo. Each
collection is shown through an image slideshow.

Ulysse Nardin ad page 

Advertisers such Blancpain, Bulgari, Harry Winston and Patek Philippe included similar
content in their ads.

“Successful luxury marketing depends upon multiple mediums, and the luxury market
should be balanced across all media channels to successfully connect,” said Isabella
Lin, content director at Appitalism, New York. “Robb Report is trying to create one of the
best platforms for its brand and create opportunities to build relationships with customers.

“This Robb Report Watch Collector app narrows the distance between brands and
consumers,” she said. “The value of the brand gets implanted in the minds of consumers.
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“Even if consumers do not immediately buy the watch, the preliminary understanding and
recognition of the brand is started in the minds of consumers through this app, which will
bring future sales prospects.”

Final Take
Tricia Carr, editorial assistant on Luxury Daily, New York
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