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By ERIN SHEA

The Corcoran Group is targeting affluent readers of The New York Times through a
banner advertisement in its iPhone application that leads to the high-end real estate firm's
new mobile site.

The ad was placed to encourage clicks to the group’s new mobile-optimized site with the
call to action "Introducting the new Corcoran.com." A click-through on the ad leads to the
site that features luxury real estate in New York, The Hamptons and South Florida.

“Corcoran’s easy-to-surf mobile Web site and applications combined with the group’s
efforts to drive traffic to the Web site via mobile ads undoubtedly adds value to the
company,” said Shuli Lowy, marketing director at Ping Mobile, Beverly Hills, CA.

“Through these efforts it is  positioning itself as the premiere search tool and lead
generation Web site for property sales in its region,” she said.

Ms. Lowy is not affiliated with Corcoran, but agreed to comment as an industry expert.

Corcoran was unable to comment.
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Corcoran’s mobile banner ad shows an image of a cartoon woman and reads
“Introducing the new Corcoran.com.”

Corcoran banner ad

A click-through on the banner ad leads to Corcoran’s mobile-optimized site where users
can browse featured homes, open houses by date and location, listings by location and
real estate agents by name.
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Corcoran mobile Web site

Users are able to search in three regions including New York, The Hamptons and South
Florida on an easy-to-view Web site.

On the listings page, users can read the property details, view the location on a map,
contact the agents and bookmark or share a listing through email and social media.

https://www.luxurydaily.com/wp-content/uploads/2013/01/corcoran-mobile-site.jpg


Property listing

Corcoran is likely aiming to gain traffic to the Web site and find potential buyers with this
banner ad.

“Nobody is going to close a real estate deal via mobile, but that is not the goal of
Corcoran’s mobile initiatives,” Ms. Lowy said.

“The most important growth-triggering activity of a real estate firm is to drive in leads of
who will be interested in their currently available properties," she said.

“Buyers almost always begin their quest for homes on the Web."

A familiar space

The real estate group placed a similar ad on the New York Times when it was promoting
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its  mobile app.

The banner ad on the New York Times mobile app was likely targeted to increase
Corcoran app downloads. It read, “Introducing the Corcoran iPhone app. Download it for
free right here, right now.”

There was an image of apartment buildings on the left-hand side and the Corcoran logo
on the right.

Clicking on the ad prompted a push notification to download the app. The app acts as an
aid in finding high-end properties (see story).

The latest effort varied in that it used different images. This time around, Corcoran
showed a woman instead of apartment buildings.

“Corcoran is not well-known by its entire target audience,” Ms. Lowy said.

“People who are currently interested in purchasing real estate may have seen the ad but
not clicked on it because they are not familiar with what Corcoran does,” she said.

“While many large brands often just put the company’s name on an ad, those brands can
afford to do so because people will immediately associate that brand’s name with its
product.”

Final take

Erin Shea, editorial assistant on Luxury Daily, New York 
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