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Ultra-high-net-worth population
decreases in Brazil, China: report
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By JEN KING

The combined wealth of global ultra-high-net-worth individuals has grown to a record
high, although the ultra-high-net-worth population has dropped in Brazil and China,
according to a new report by Wealth-X and UBS.

The “Wealth-X and UBS World Ultra Wealth Report 2013” explores the global population of
ultra-high-net-worth individuals and their income on both a global and local market scale.
Examining the global wealth of individuals in specific markets is likely to benefit luxury
brands looking to expand to developing markets.

“On the memorial of Sept.11 and as we look back at the last decade what we’ve seen
across the landscape is that businesses have been focused on risk as a core issue whether
from a geo-political or financial perspective," said David Friedman, president of wealth
intelligence firm Wealth-X, New York.

“In contrast, the release of our report and the picture it paints underscores the view that the
next decade will be about growth for those focused on ultra-high-net-worth individuals,"
he said.

“In particular, private wealth management, luxury brands and nonprofits will have a great
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opportunity for growth among the ultra wealthy.”

The Wealth-X and UBS World Ultra Wealth Report 2013 measured the wealth of 199,235
ultra-high-net-worth individuals with a combined net income of $27.8 trillion. The
information in the report is  reflective of Wealth-X’s World Ultra Wealth Report 2012 and its
database of affluent consumers profiles based off market research of specific
individuals.

Wealth-X and UBS’s report shows that 1 percent of the global population or 2,170 global
billionaires, with net assets of $30 million or more, living in North America, Latin
America, Europe, Africa, the Middle East, Asia and Oceania hold 23 percent of the world’s
wealth, an aggregate net worth of $6.5 trillion.

Where the affluence is
The report discovered that the largest population of ultra-high-net-worth individuals live in
North America and Europe, a number that eclipsed that of Asia.

North America has 70,485 ultra-high-net-worth individuals that account for $9,680 billion
with an increase of 7.9 percent and 9 percent respectively.

Europe is ranked second with 58,065 ultra-high-net-worth individuals with a total wealth of
$7,675 billion. Europe has seen an increase of 8.7 percent in ultra-high-net-worth
populations with a 10.4 percent increase of total wealth.

In 2013, North America and Europe had a total net gain of 10,000 ultra-high-net-worth
individuals, an increase of $1.5 trillion.

Ultra-high-net-worth population infographic 

The report projects that in five years time the Asian market will outpace both North
America and Europe in population and net worth even though Asia’s number of ultra-high-
net-worth individuals has slowed slightly.

Asia rebounded from its 2012 contraction in which the region had only 43,000 ultra-high-
net-worth individuals compared to this year’s data showing a 5.4 percent increase
resulting in 44,505 with an aggregate net worth of approximately $6.5 trillion.
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Asia infographic/video still

China, considered to be the "juggernaut" of the Asian market, saw a decrease in ultra-high-
net-worth individuals with 10,675 individuals with a total wealth of $1,515 billion in 2013
as compared to 11,245 individuals with a total wealth of $1,580 billion in 2012.

Latin America is showing signs of slowing as well with a decline in the ultra-high-net-
worth population. In 2012, Latin America had a population of 14,750 ultra-high-net-worth
individuals compared to 14,150 individuals in 2013.

Latin America infographic/video still

Brazil has seen a drop in ultra-high-net-worth individuals residing in the country as a result
of the global economy’s market. Brazil has seen an 11 percent decline from $865 billion
in 2012 to $770 Billion in 2013.

The report also shows that 88 percent of men and 12 percent of women, or 23,000 ultra-
high-net-worth individuals, control most of the world’s wealth. Of this population, 65
percent generated their own fortunes while 35 percent inherited their wealth.

Beyond your backyard
Even with the slowdown of the ultra-high-net-worth populations of emerging markets such
as Brazil and China, luxury brands should continue to aggressively pursue these areas.

For example, Mandarin Oriental Hotel Group is expanding its presence in the brand’s
most prolific continent with a property in Shenzhen, China slated to open in 2017.

The hotel will form part of the Shum Yips UpperHills mixed use project that will host
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commercial and residential buildings in Shenzhen. Finding a slot in a development with
properties scheduled to open around the same time will allow Mandarin Oriental to
benefit from the buzz surrounding each individual venture’s debut (see story).

In addition, British automaker Rolls -Royce Motor Cars fulfilled Brazilian consumers’
desire for more information about luxury products and services through a strategically-
placed showroom in the emerging market which is its  first in Latin America.

The automaker opened the new showroom in São Paulo, Brazil, in October 2012. In
addition to developing a physical presence to better reach consumers in the emerging
market, Rolls -Royce seems to be tapping the appeal of chauffeured and bullet-proof luxury
vehicles among consumers in the region, experts said (see story).

Brands should be aware of current ultra-high-net-worth global demographics but not be
deterred from expansion as these populations tend to fluctuate.

“High-end luxury brands have a long gestation period for their most expensive products
so now is a good time to cultivate relationships in emerging markets, such as Asia and
Latin America, because it is  likely that these markets will bounce back," Mr. Friedman
said.

“Even with some decline, there’s still a lot of wealth out there and there is little to indicate
that they should continue to invest aggressively in accessing these markets," he said.

Final Take
Jen King, editorial assistant on Luxury Daily, New York

Embedded Video: //www.youtube.com/embed/pW6U7n8RvhI

© Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://www.luxurydaily.com/mandarin-oriental-expands-with-chinese-property-embedded-in-commercial-epicenter/
https://www.luxurydaily.com/rolls-royce-taps-brazil%E2%80%99s-emerging-wealth-for-showroom-placement/
//www.youtube.com/embed/pW6U7n8RvhI
mailto:feedback@luxurydaily.com

	Ultra-high-net-worth population decreases in Brazil, China: report

