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Neiman Marcus hosts preorder event to
reward loyalists
March 14, 2014

 
By SARAH JONES

Department store chain Neiman Marcus is offering consumers the ability to preorder
looks hot off the fall runway shows exclusively on its ecommerce site.

A selection of approximately 70 items is available for purchase now, and will be
delivered to consumers in the summer. Preordering adds a level of novelty to shopping
and makes consumers feel special as they get their hands on merchandise before anyone
else.

"Neiman Marcus has leveraged one of the top drivers of loyalty with their preorder
promotion," said Dave Rodgerson, retail business development executive at Microsoft
Canada, Toronto.

"Customers that receive 'preferred customer status' are far more likely to become brand
advocates," he said. "The rationale is very simple, they are rewarding these customers
with a perk that says, 'You’re special.'"

"The double points are a nice add-on, but the prestige of being among a select few is even
better."

Mr. Rodgerson is not affiliated with Neiman Marcus, but agreed to comment as an
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industry expert.

Neiman Marcus did not respond by press deadline.

First in line

Neiman Marcus’ buying team picked out their favorite items from the fall 2014 New York
runway shows held over the past month to offer in its special preorder promotion.

Neiman Marcus ecommerce site

Included in the preorder is apparel, costume jewelry, shoes and handbags from labels
including Donna Karan, Michael Kors, Oscar de la Renta, Lela Rose, Carolina Herrara,
Proenza Schouler and Nancy Gonzalez.

Consumers who shop the preorder will get double points for their InCircle loyalty program
accounts. Two InCircle points are typically awarded for each dollar spent with a store
credit card, with consumers earning a $100 gift card once they accrue 10,000 points.

The preorder is only available until March 18, adding another level of exclusivity, since
consumers need to be following the retailer closely to know about the offer.

On the dedicated preorder page on Neiman Marcus’ Web site, consumers can click
through a slideshow of fashion director Ken Downing’s thoughts on the collections
featured.

Slide from Ken Downing 

"One of the things that drives customers to become loyal followers of a brand is getting
inside news," Mr. Rodgerson said. "The slideshow of Ken Downing’s thought on the
collection is right in line with this approach."
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Neiman Marcus posted specifically about the handbags available for preorder on social
media, highlighting the Proenza Schouler PS1. The link included takes consumers directly
to just the handbag selection of the preorder.

Facebook post from Neiman Marcus

Consumers shopping on the retailer’s new mobile app (see story) received a message in
their inbox telling them about the event. A click-through on the message allows consumers
to shop the collection on the app.
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Neiman Marcus app

Speedy delivery

Preordering offers have become a way for luxury brands to deliver merchandise faster to
consumers.

For instance, Italian fashion label Moschino gave consumers the opportunity to shop a
capsule collection during its fall/winter 2014 runway show during Milan Fashion Week.

Moschino’s “Watch It, Taste It, Shop It” event was heavily promoted on the brand’s social
media channels leading up to the runway show with bold imagery, prompting consumers
to sign up for an access code. By making the event exclusive, consumers participating felt
special and a part of the brand’s inner circle (see story).

Moda Operandi launched an iOS mobile application just in time for Mercedes-Benz
Fashion Week in New York to give designers a platform to showcase their collections in a
mobile commerce environment right after their runway shows.

The app includes the same features as the retailer’s Web site, allowing consumers to
preorder from a designer’s collection through flash online trunk shows. By expanding its
commerce to mobile, Moda Operandi will be able to reach fashionistas on-the-go, and
engage with their consumers in another channel (see story).
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Preorders can be a good way to reward loyal consumers, but brands must be sure to
deliver.

"The preorder process can generate great results, but it is  not a must in ecommerce," Mr.
Rodgerson said.

"It does however challenge the retailer to get their logistics perfectly in line," he said.
"Making a commitment to loyal customers to deliver this merchandise in August must be
honored.

"If not, they risk the chance of having once loyal customers tell anyone who will listen
how Neiman Marcus dropped the ball."

Final Take
Sarah Jones, editorial assistant on Luxury Daily, New York 
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