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Real estate brokerage Douglas Elliman is dangling a $425,000 Rolls -Royce Phantom as an
incentive for buyers looking for a shore-side property in Boca Raton, FL.

The $12.75 million waterfront estate includes 7 bedrooms and 8 baths and has the
capacity to dock two mega yachts. While Douglas Elliman is confident that Villa Bella
Largo speaks for itself, the limited-edition Rolls -Royce gives it a nudge.

"Once we got all the other pieces in order, we wanted to differentiate the property by
including a Rolls -Royce," said Senada Adzem, director at Douglas Elliman, Boca
Raton, FL.

"We think of marketing real estate as marketing a lifestyle," she said. "We don’t do
[traditional] open houses or traditional real estate, it's  all cross-marketing and co-
branding."

Here's a Rolls -Royce
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Douglas Elliman tries to approach properties from angles outside of the traditional
strategy. Ms. Adzem, who has a background in marketing for Donald Trump's enterprises,
said that her team first gathers lifestyle photos of the property.

Villa Bella Largo listing by Douglas Elliman

Rather than concentrating on exterior and interior shots, the team aims to present what life
would be like in the area.

Next, the company creates a video delving further into lifestyle that appeals primarily to
international buyers who are unable to visit. Interestingly, Ms. Adzem said that following
the Crimean conflict, Ukranian buyers have been more active on the real estate scene,
whereas Russians have receded.

The bulk of the marketing concerns staging compelling events. Douglas Elliman has
hosted beauty pageants, invited world-renowned musicians to perform and unveiled art
collections all in the pursuit of a potential buyer.

Villa Bella Largo listing by Douglas Elliman

For Villa Bella Largo, the company partnered with Riva Yachts, JP Morgan, Rolls -Royce,
and Champagne and liquor companies for events. The function of the extensive cross-
branding is to convey the lifestyle that prospective buyers can expect.

https://www.luxurydaily.com/wp-content/uploads/2014/04/rsz_bocaraton.png
https://www.luxurydaily.com/wp-content/uploads/2014/04/rsz_bocaraton2.png


The Rolls -Royce Phantom waiting for a buyer

The Rolls -Royce Phantom that the team acquired came from a 25-production line. The
other 24 cars were sold in Saudi Arabia, according to Ms. Adzem.

The property listing can be viewed here.

Good times

Luxury real estate seems to be poised to grow, with sellers in an advantageous position.

Luxury real estate prices remained relatively flat in 2013, but demand continues to climb
in the world’s major markets, according to a report by Christie’s International Real Estate.

The luxury units sold in London rose 937 to 5,693 in 2013, while the units sold in New
York rose 709 to 4, 721 in 2013. Although selling prices have not surpassed any records,
asking prices are at all-time highs, indicating that brokers expect that enough ultra-affluent
buyers are prowling the market (see story).

The New York luxury real estate market has been abuzz with surging numbers posted left
and right, but will the trend continue?

Although the overall number of apartment sales rose 26.8 percent to 3,297 in the fourth
quarter of 2013, the median sales price of the entire market has not caught up to the 2008
peak. Also, a wave of new variables such as new qualified mortgage rules and potentially
rising interest rates could clamp what would be another year of double digit growth (see
story).

Also helping those in the real estate industry is the spate of news coverage that builds up
the glamour of a property.

"Not only do we get top-notch clients, but also television coverage because of the glamour
we bring in," Ms. Adzem said.

Final Take
Joe McCarthy, editorial assistant on Luxury Daily, New York
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